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Blogging and Microblogging 
 
 
 

Introduction 

 
Social media tools include tools that make it easy to publish and setup a website with text, 

video, photo and advanced navigation features. 
 
Blogging tools are some of the most accessible and easiest to use of these tools. Many 

people are taking advantage of this and are starting a blog. This allows them to have visibility 

and a presence on the web. 
 
By creating their own content with these tools, many Internet users have become 

producers of information and have started creating their own media and information 

resources. Content becomes more accessible and content sources become more diverse. 
 
Blogs are considered “dynamic ” because the content can be easily and frequently 

updated and others can interact with the content via comments. This is compared to older 

style websites that were classified as “static” or basically unchanging. 
 
 

 

Blogging 

 
A blog or weblog is an easily created web page usually made up of postings of text, images 

or multimedia posted in chronological order with the newest content at the top of the page. 
 
Blogs were originally created as public online “journals” since they can be 

frequently updated and are intended for general public consumption. 
 
Soon not only individuals but also groups organizations were also publishing blogs as 

a periodical outlet for their news and information. 
 
Blogs strengths and weaknesses 

 

STRENGTHS  WEAKNESSES 

  No web development skills are necessary   Web interface requires a live stable 
to add content to the blog.  connection to the Internet in order to 

  Can be an effective medium of  post content. 

communication within and between    Needs frequent updating to be 

organizations.  effective. 

  It is quick and simple to use.   

  It encourages frequent posting.   

  Can become a comprehensive record of   

developments.   

  Through the possibility to comment on   

every intervention it allows knowledge   

exchange.   
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Tip: Using blogs in teamwork 

 

Blogs make it simple and quick for staff and community members to update their schedules 

with news and developments.  
The streams of news that emerge can easily feed into periodic reports, avoiding duplication of 

effort. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Some blogs provide commentary and other work oriented content on a particular subject, 

some are more personal diaries.  
A typical blog combines text, images, links and other media. Blog postings typically have a 

title and either the full body of the posting or an abstract with a link to the full text. 
 
A blog is frequently updated and contains commentary and links to content on other 

web sites. 
 
Using and setting up blogs 

 

Postings are made via a simple web interface. Although the posting page varies from one blog 

application to another, you will usually find the following fields and elements where you can 

add content: 
 

 title for the posting; 
 main text of the posting; and 
 buttons to publish your posting or save it for later publishing. 

 
Some blogs also give readers the option to post comments on what you have written. This 

emphasises a collaborative orientation to the blog. The comment feature appears as a 

publicly accessible input form beneath your postings. 
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According to WordPress.com, most blogs contain the following elements: 

 

• a main content area with articles listed chronologically, newest on top (often, the 

articles are organized into categories);   
• an archive of older articles;  

• a way for people to leave comments about the articles;  
• a list of links to other related sites, sometimes called a "blogroll“;  

• one or more feeds such as RSS, Atom or RDF files.  
 
 

 

See Annex 1:  Creating a blogging (and social media) policy 
 
 
 

 

Blogs as New Media 

 

The term “blogospehere” refers collectively to all blogs. It can also be a way to imagine 

how blogs are linked to other blogs as a diverse social network. 
 
If you post links to ten other blogs in your blog, and they each have ten other links to other 

blogs, you can start seeing how there can be a “network effect” across the blogosphere: 

with a message traveling from one, to a few, and then many blogs as other bloggers link to 

a particular post or blog. 
 
It is because of these links that messages are spread and often massively disseminated. 

 
The networked nature of the blogosphere allows some blogs to become prominent when 

others consider their content to be relevant, credible, high quality or noteworthy. For example, 

if a blogger breaks important, local news before the traditional media does, they may get a 

surge of visits to the weblog and acquire some notoriety, permanent or temporary. 
 
Prominent bloggers, especially on politics, war and human rights issues, have acquired a 

significant role on the media landscape. They have provided a “first person” account of 

what has happened in different countries, in dangerous conditions or when media access is 

restricted. Blogs have become a tool for those with no access to independent mainstream 

media. 
 

 

Example Global Voices 

 

Global Voices is a non- profit project that “seeks to aggregate, curate, and amplify the 

global conversation online”. It is created by a team of volunteer authors, regional editors and 

translators, all bloggers from around the world.  
They focus on issues and countries under-represented in mainstream media. 

Their goal is to bring attention to them using a variety of technology resources such as 

weblogs, photos, videos, chats etc. 
 
 
 
 
 
 
4 



Blogging and Microblogging 
 
 

Blogging Tools 

 

HOSTED BLOGS  
Several web companies such as Blogger, WordPress.com and TypePad allow you to create 

a blog on their servers, by creating a user account. They offer different sets of features, 

customization options and terms of service. 
 

ADVANTAGES DISADVANTAGES 

  you're ready to start blogging as   sometimes you have less control of the blog 

soon as you create an account; features and layout; 

  interfaces are intuitive, easy to use   some blogging tools include advertising; 

and available in many languages;   your content is stored on a remote server that 

  you don't need any technical you can't control; 

knowledge to maintain a basic blog;   terms of service can be restrictive or even unfair 

  you don’t need a web host to host a to users; 

blog.   some blogging services are blocked in some 

 countries (censored); 

   many blogging services are only available in a 

 few languages. 
 

 

Example of hosted blog: Blogger 

 

Blogger is a service offered by Google. By creating an account, the user can immediately 

start publishing blog posts on an easy-to-use platform that allows some language and 

template customizations.  
Opening an account is free, and the user gets a blog hosted on the "Blogspot" server or 

you can choose to publish your blog on your own server. 

The platform is constantly updated with features and upgrades. 
 

 

INSTALLED BLOGS  
You can also choose to install Content Management Systems software on your own server. 

The most popular blogging tools are published under Free or Open Source software 

licenses and can be downloaded from the web. Popular choices include WordPress.org and 

Movable Type. 

Larger content management systems such as Drupal and Joomla also allow you to publish 

content in a Blog format. 
 

 ADVANTAGES  DISADVANTAGES 
 

  you can customize your blog to the last   you need some technical expertise to 
 

 detail, including authors, design and  install, upgrade and maintain blogging 
 

 layout, and content display;  software. In order to install and maintain a 
 

  you have control over your server and  blogging tool on your own server, you or 
 

 the terms of service;  someone on your team needs enough 
 

 usually blogging CMS software offers  technical expertise to access a host server, 
 

 

use an FTP client, set file permissions and 
 

 more advanced features (such as:  
 

  

understand basic database configurations; 
 

 multiple language display; user surveys, 

 
 

 

it takes time to install, design and get the 
 

 static pages and forms; customized spam 
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filtering; and “add-ons” with extra  

functions, also called “plugins” or  

“widgets”, that allow you to import and  

export information from other sites and  

services, such as RSS feeds);   
 some blogging tools have been localized 

to other languages. 

 
 
tool ready for blogging - creating a 

unique design for the blog can also take 

time and expertise. 

 
 

Example of installed tool: WordPress.org 

 

WordPress.org is a Free/Open Source Software that is available for download on the web. 

The WordPress community is extensive: hundreds of users develop and contribute to 

WordPress. You can install it on your own server space with a relatively quick process that 

requires some technical knowledge.  
WordPress offers complete customization and many advanced features, including support for 

podcasting, multiple categories, tags and display options. 
 
While WordPress.org is a tool to be installed on your server, Wordpress.com offers a 

hosted solution that is free and advertising-supported. For more information see the 

article “WordPress.com vs. WordPress.org” at the following link: 

http://support.wordpress.com/com-vs-org/ 
 
 
 
 
 

See Annex 2:  Setting up a blog 
 
 
 

 

Microblogging 

 
Microblogging is a more recent form of blogging that allows the user to post short text 

updates via web browser, instant message, e-mail or mobile text messaging. 
 
These short updates let others know of your “status” at the time. So instead of a more 

formal posting, you post a stream of short messages over the course of a day or week. 
 
Social networking sites (such as Facebook, LinkedIn, MySpace, etc.) have their own 

microblogging features, commonly known as “status updates”. However, the most commonly 

used microblogging tools are Twitter, Jaiku, and Yammer. 
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Microblogging Services 

 
Microblogging services are usually accessed through a website. Some services such as 

Twitter allow third party programmers to create software applications that make it easy to 

update your "status" from your computer desktop or mobile device. 
 
Twitter is one of the most popular microblogging services and many others have followed its 

lead. Once you create an account, it allows you to post updates of 140 characters (for 

example, Twitter allows you to post 140 characters in response to the question: "What are 

you doing?")  
When it was launched, their suggestion was to answer the question: “what are you 

doing?”, but now people are using Twitter for many uses, including: 
 

• supporting communities of practice;   
• augmenting workplace and classroom learning;   
• reporting live from events and many other uses.  

 
More info on Twitter 

 

You can "follow" other twitter users, receiving their status updates, and others can follow 

yours. Advanced features include posting by SMS message from a mobile phone and direct 

messages between users. 
 
Be warned: if you activate twitter updates on your mobile device, make sure you are 

not paying per SMS or the cost will quickly add up. 
 

 

Example of updates  
Burmese bloggers use Twitter to give updates and reports about a cyclone in Myanmar. 

See: http://www.globalvoicesonline.org/2008/05/14/myanmar-twittering-the-cyclone-disaster 
 

 

Microblogging services, like many social media services, make capabilities of their 

tools available to developers of other sites.  
In this way, other people can develop applications that use Twitter or Jaiku data and make 

"mash ups" (combinations between data and functions from different web services), 

mixing the microblogging data with other data sets such as geographic location, photos etc. 
 
Twittervision is a mash-up of: 

 

• Twitter public updates; and   
• Google Maps.  

 
It allows you to see twitter updates as they appear on the map at the time of posting. 
 

 

Twitter Applications 

 
Because Twitter allows software developers to make use of their data, independent 

groups and companies have created services based on this microblogging tool. 
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There are dozens of applications that can help you expand the power of Twitter and adapt it 

to different uses. 
 
For example... 

 

TweetGrid is an advanced search dashboard that allows you to search Twitter for up to 

nine different topics, events, converstations, phrases, people, groups, etc. in real-time. As 

new tweets are created, they are automatically updated in the grid. 
 
Twitpic lets you upload images and share them on your Twitter account. You can upload 

images from your computer or from mobile devices. 
 
TwitterFeed sends an automated twitter update every time you publish a new blog post, or 

upload a new picture on a gallery, using your RSS feeds. 
 
 

 

Yammer 

 
Yammer is a microblogging tool for organizations that allows for networking and 

information sharing. 
 
Unlike Twitter, Yammer focuses on organizations and businesses, and only individuals with 

the same email domain can join a given network (i.e. youremail@yourcompany.com). 
 
While Twitter was launched by asking the question: “What are you doing?, Yammer asks the 

question: “What are you working on?” As the answer is given, a feed is created enabling co-

workers to discuss ideas, post news, ask questions, and share links and other information. 
 
Yammer also serves as a company directory, in which every employee has a profile, and as a 

knowledge base, where past conversations can be easily accessed and referenced. 
 
Yammer is a free service, but companies can pay to claim and administer their networks. 

 

Yammer’s features 

 

In addition to standard microblogging features, like posting messages and following people, 

Yammer also offers the following: 

 

 replies and threads; 
 tags; 
 public and private groups within the network; 

 file and photo attachments; 
 sending and receiving messages via IM, SMS and e-mail; 

 iPhone, iPod touch and BlackBerry clients; 

 security features like removing users who no longer work at the company, 

IP restrictions, etc. 

 network color and logo customization; and 

 social bookmarking. 
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Mobile Messaging Services 

 
Mobile messaging services allow you to send short messages relying on mobile phones 

instead of the web. Sending SMS can help you reach an audience with no access to the 

Internet. 
 
FrontlineSMS is a microblogging client and is designed specifically for development 

organizations. It is free software that, installed on a computer or mobile phone, can be 

used to send text messages to large numbers of subscribers. 
 
NGOs and development organizations around the world are starting to use it, for different 

purposes, among them: 

 

• agricultural prize updates;   
• protest organizing;   
• mobile education programmes;  
• communications;  

• human rights monitoring;  

• disaster relief coordination etc.  
 

 

SMS GupShup 

 
SMS GupShup is a local service in India, largely based on SMS mobile messages.  
With this service, users can create groups and broadcast SMS messages to their contacts, 

as well as small pictures. 
 

Blogging – Strategic Use 

 
Blogs can be a valuable space to communicate with an online audience. They can be used to 

interact with the public on a personal level.  
Some organizations have found it strategic to offer their members or supporters a tool to 

create their own blogs or collaborate in group blogs on the issues they care about. Creating 

a community blog can provide a wealth of content, knowledge and engagement. 
 

 

Example: the Creative Commons community weblog 

 

On the Creative Commons community weblog an international community of people involved 

in Creative Commons projects can post their latest news and learn about what others are 

doing in different countries. Regular readers can find interesting content and collections that 

are being published under Creative Commons Licenses around the world. 
 

 

Blogs can offer an alternative view or coverage of an issue, event or campaign, and create 

an editorial voice for interested audiences.  
Many issues that are not covered or not covered adequately by the mainstream media could be 

highlighted and brought forward through a blog. 
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For example... 

 

Alive in Baghdad is a video blog that employs Iraqi journalists to produce video packages 

each week about a variety of topics on daily life in Iraq. Video provides a unique 

perspective of the conflict through the voices of Iraqis. 
 

 

Blogs are not only for news: you can publish life stories, interviews, best practices, how-to 

tutorials, book reviews and all types of content. You can also use multimedia such as audio, 

video, photography, illustration and animation. 
 
 

 

Microblogging – Strategic Use 

 
Microblogging is being used to post quick event updates for people who are not attending 

or who are following the event closely, and last minute developments on a protest, campaign 

or breaking news. 
 
Microblogging allows updates to the posted and received easily from mobile devices, it 

requires less reading from the audience and limits the formatting and image options to make 

it faster and easier to download. 
 
For example... 

 
In Uganda, the organization Water and Sanitation Resource Centre (WATSAN) is launching an 

SMS-based service for rural communities allowing them to ask a range of water-based 

questions on topics such as sanitation, hygiene, water harvesting and water technologies. 
 
By looking at how microblogging has been used effectively, there are many ways 

that someone (or a service) could use microblogging tools. 
 
Promotion 

 

Twitter is often used to promote articles, blog posts, Web sites. 

 
See: FAONews, WFP Logistics, Friends of WFP. 

 

Internal/External Communication 

 

Yammer can be used for communicating with a team when members are working in 

decentralised offices.  
Twitter, on the other hand, provides the possibility to connect to and engage with like-

minded colleagues from other organizations. 
 
See: E-Agriculture, CGIAR ICT-KM Program. 

 

Discovery 
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Twitter and Yammer are excellent ways for discovering upcoming events, new 

happenings, interesting sites/links and tools, etc. 
 
See blog posts on: Bioenergy, Avian Influenza, Organic Agriculture. 

 

Quick group problem solving and discussions 

 

With Twitter and Yammer, you can distribute questions to a large group of people.  
Of course, getting an answer back depends on how many followers you have, that is, people 

who have subscribed to your posts. 
 
See: #AgChat. 

 

Live reporting from events or emerging situations 

 
Tools such as Twitter and Yammer have been used to capture unfolding events or situations. A 

crowd tag is usually created so that people can follow the event in real time. The tag 

“sharefair09” was created (and publicized) for the Shair Fair at FAO in January 2009. 

Microblogging has been used in emergency situations and for citizen journalism, such as the 

recent Swine Flu outbreak. It could be used to report locust or avian influenza outbreaks. 
 
See: Share Fair 2009 and Earthquakes. 

 

Informal research 

 

Tools such as TwitterPolls are used to get instant feedback about issues common to 

your twitter network. 
 
See the poll: Do you use Twitter? What age group do you fall in? 
 
 

 

Blogging – Best Practices 

 

Decide what type of content and what topics you want to post about  
Decide what type of content you want to post (text, images, audio or a mix) and what topics 

you want to post about. Think about who you want to write for, and what is the language and 

format that is more attractive to them. 
 
Assign time and responsibilities for creating quality content.  
Blogging takes time and although it requires little technical skills, creating quality 

content requires good writing, confident Internet skills and careful editing. 
 
Personalize your design and layout.  
Most blogging tools offer default templates that can be modified to fit your basic needs. If 

you need your organizational branding, image or campaign graphics to be integrated into 

the blog you should consider using your own design. 
 
Create linkrolls and tagrolls. 
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Linkrolls are lists of your favorite links, tagrolls are links of your most commonly used 

keywords. Link to your allies, your networks and your supporters. A linkroll can usually be 

managed from the administrative interface of the blogging software, which could also give 

you options on how to display it on your site. 
 
Make sure your blog is on local or thematic blog directories.  
It is important that your content is indexed by search engines (such as Yahoo and Google), 

and listed on relevant directories and aggregators (such as Technorati). Find if there's a blog 

aggregator for your work topic. 
 
Use RSS feeds.  
Most of the current blogging tools generate RSS feeds (Real Simple Syndication) 

automatically, both for your posts and your comments. When users want to subscribe to your 

entries, they can click on the RSS button (or link). Make sure you make this option visible 

and accesible. 
 
Create a readership  
Perhaps the most important step to create a readership is to visit other blogs on your subject 

area or geographical location, comment on their posts and become part of the bloggers’ 

community. Your interaction with other bloggers and readers will provide feedback and 

influence your work. Use your blog as a tool to highlight what interests you and invite others 

to participate, share and contribute. 
 
 

 

Microblogging – Best Practices 

 
The list below illustrates some microblogging best practices. 

 

• Use a simple, short name so that it doesn’t eat up space when someone reposts your 

message.  

• Set up your profile and share a link to more about yourself.  
• Share your location: Although location may not be terribly important 

online, knowing your location can help people relate to you.   
• Share a photo: Make your account more personal by posting a photo of yourself.  

• First follow to be followed: If you want people to follow you, seek out others in your 

field and they will come.  

• Keep your follow ratio even: Avoid following too many people without 

being followed back, or vice versa.   
• Build your network – learn to clean it up regularly.  
• Interact with other users, instead of giving a monologue.   
• Ask and answer questions.  
• Share knowledge: Be informative and spread links, video, and your knowledge to be 

valuable.   
• Re-post: Spread useful information and improve follower relationships by re-posting 

valuable messages.  

• Don’t spam: Keep things relevant and interesting.  

• Embed/reuse feed information in other websites.  
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Summary 

 
A blog is an easy to create and maintain webpage that is frequently updated and intended 

for general public consumption. 
 
The minimum technical requirements and the availability of low cost technology has allowed 

many people to create and maintain a blog and to come up with many variations of blogging: 

video blogs (blogs), mobile blogs (moblogs) and digital photography blogs (photologs). 
 
The term “blogospehere” refers collectively to blogs as a diverse, decentralized social 

network. This network is supported by hypertext links and aggregation tools that 

establish relationships between blogs. It is because of these links that messages are spread 

and sometimes massively disseminated. 
 
Several web companies allow you to create a blog in their servers, by creating a user account. 

You can also choose to install a content management system (CMS) on your own server. 
 
Microblogging is a more recent form of blogging that allows the user to post short text 

updates via web browser, instant message, email or mobile text messaging. These short 

updates let others know of your “status” at the time. 
 
Blogs can be a valuable space to communicate with an online audience and to foster group 

collaboration. They can also be a way to highlight local issues that are unrepresented in 

mainstream media, using video, images and other resources. 
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Annex 1 - Creating a blogging (and social media) policy 

 

There needs to be a discussion in the organization about the use of blogging and other social 

media. Not only about the potential concerns and how to respond, but how the organization or 

its internal culture can embrace social media. 
 
Most organizations have already created policies that will apply to social media, in areas 

of concern such as: 

 

• Confidentiality of information   
• Appropriate Behaviour - Interpersonal Conflict, Harassment   
• Who acts as a spokesperson on behalf of the organization  

• Protection of personal information  

• Internet Use Policy  
• Approvals on Web communications  

• Use of logo or representation of brand by outside stakeholders  

• Intellectual property rights and other legal issues  
 
Some issues and questions you may want to explore with the rest of your group 

or organization: 
 

• Who is authorized to speak or write for the organization? When is a member of the 

group representing him or herself?  

• Who is authorized to open accounts in public social networks, under the organization's 

name?   
• What information is too private to publish? Think of publishing in a social network as 

like publishing on the front page of a newspaper.   
• Who is the appointed person we can go to, in case we have doubts about an issue?  
• What is the proper voice and tone to communicate with the audience? Is it 

formal, informal?   
• What will be the policy regarding usernames, pseudonyms and anonymity?  

• How will we protect our privacy?  
• What kind of disclaimers and licenses should we publish with our content?  

• What's the responsibility of managers, employees, volunteers, casual collaborators?  
 
Other practical decisions you may want to explore are: 

 

• How often should we publish new materials or post new articles?   
• Is there a preferred format for text, images, downloadable documents?   
• What's the language and style we will use?  

• Who will be in charge of updating the blog, the twitter feed, other services?  
• Who can provide training and who needs it?´  

• Who is the point person for technical support?  
 
Your social media strategy should be in line with your objectives and your group's culture. 

It should be clear enough to avoid common pitfalls, but it should be open enough to foster 

creativity and action. 
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Annex 2 - Setting up a blog 

 

Summarizing what we illustrated about setting up a blog, we can say that most blogs use a 

remotely hosted blogging tool: the application is hosted on a remote server which you access 

via your web browser while you are connected to the internet. 
 

You can set up a blog by: 

 

• using a free hosted service, such as Blogger, WordPress or Edublogs;   
• using a free hosted service with the possibility of having paid accounts with pro 

features, such as LiveJournal, Xanga or VOX;  

• using a commercial service, such as TypePad;  

• using a service provided by your internet service provider;  

• installing a blogging application, such as Movable Type on your organization’s 

server.  
 

Deciding which application to use involves thinking about your: 

 

• technical skills;   
• technical environment; and   
• content needs.  

 

 

Making the best use of a blog needs a clear vision of what communication role you want it 

to play and how you are going to work with it. 
 

Think about the following: 
 

 

Deciding on the Choosing the most Preparing the Identifying the audience 
 

purpose of the blog appropriate blog content  
 

 application   
 

What role will blogged Consider your organization's A good blog needs Think about how to get people to 
 

content play in your technology capacity. attention and creative know about and read your blog. 
 

current Web site?  energy. 
 Give out your blog's URL along 

 

 
 Are the skills and technology  

 

  

with your e-mail address.  

 Which projects could a in place that can support a  Browse through other  

 
 

blog contribute to? blogging application on your blogs, websites, lists to 
 Add the URL to weblog 

 

 own web server? get ideas of relevant and 
 

 Which staff member  
interesting sources to link directories such as Eatonweb 

 

 

Portal  

has the time, interest  Would it be helpful to be able to.  

portal.eatonweb.com,  

and knowledge to to integrate your blog with the  
 

 

www.blogSearchEngine.com  

work on a blog? look and feel of the design of  Remember that blogging  

www.NPOblogs.org.  

 the rest of your site? is about sharing  

  
 

 How difficult will it be  information as well as 
 Ask other bloggers to include you  

to teach staff to blog  Would it be simpler to use a creating it.  

in their "blogroll," the list of  

and motivate them to remote web based application  
 

 

blogs that they point to from  

maintain blogs? that doesn’t require any  Make sure that what you  

their site.  

 technical maintenance from write is useful and  

  
 

 Who do you want to your end? understandable to 
 Use a "comments" tool on your  

share information with:  

readers.  

 

blog so that readers can post  

staff, partners or   
 

  messages commenting on your  

organizations around   
 

  

posts and other comments.  

the world?   
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